Trusted
Media
Brands

Trusted Media Brands is continuing to monitor its
audience and marketplace during this very dynamic
period. From baking bread to social distancing
block parties, consumers continue to adapt to life
at home and find new ways to engage with one
another. Brands will stand out even more if they
can help consumers connect and thrive in new ways.

OUTSIDE CONNECTIONS

Social distancing has led to new ways of
being together inside and outside.
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FREEZERS ARE FULL

A survey among 400+ Inner Circle
members* revealed changing habits around
frozen foods during the pandemic

buying more frozen
food than prior
O tothe pandemic
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HOME-BASING

---------------------------------------------------------

home-basing (noun/verb)
homeebaseing | hom-bas-niy

The act of staying home
(vs. going out) to share
experiences with family

and friends.

________________________________________

Now is a time for brands to reassert
themselves to remain top of mind and to
encourage new consumer trial.
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GFK consumer pulse survey, April 2020.
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Across our brands, top-performing
articles in April underscore
what consumers are seeking:
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*Trusted Media Brands Inner Circle is an online insights community of more than 1,500
readers and visitors of Family Handyman, Reader ‘s Digest, and Taste of Home. Through
weekly interaction, members provide insight through discussion boards, surveys and more.
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Family Handyman continues to monitor
its audience and marketplace during
this very dynamic period. From researching :
: : i The act of staying home
new projects to shopping for home © (vs. going out) to share

improvement products, DIYers are actively experiences with family
: and friends.

home-basing (noun/verb)
homeebaseing | hom-bas-nin

enhancing their homes inside and out.

___________________________________________

An Inner Circle* survey reveals

Gardening is a core source ; ﬂ
of comfort, food, and diversion. : PROOF OF PURCHASE

““““““““““““““““““““““““““““““““““““““ Home improvement retail sales are +8% YOY
in March, according to the U.S. Census.
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\ consumers are spending on:
7% 03% 7% o -m )
Have a Garden At Least Grow Their (((( \!) )))) T

Garden | a Few Times ; Own Fresh
' Per Week 5 Herbs ,
» ; HOME L TOOLS . OUTDOOR
__________________________________________________ ; INNOVATION . EQUIPMENT
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grow a small herb garden. We will see how it goes.” { |
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APPLIANCES : HYGIENE
*Trusted Media Brands Inner Circle is an online insights community of more than 1,500 5
readers and visitors of Family Handyman, Reader's Digest, and Taste of Home. Through ;
weekly interaction, members provide insight through discussion boards, surveys and more. i

[<T«]FAMILY HANDYMAN
W []lY UNWERSlTY TWO INDUSTRY EXPERTS, The Farnsworth Group

---------------------------------------- and HIRI, teamed up to create a weekly tracker

Staying at home has brought newcomers of home improvement activities among 1,000 DIYers.
into DIY and Home Improvement. The most recent wave of data from April 27 reveals:

Family Handyman’s online instruction
program has seen a 53% uptick DIY PROJECTS ARE ON THE RISE

in enroliment since March. ;
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among new enrollees in April.
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“l know lots of people are getting antsy RESCARCH INSTITUTE Hl  EXPLORE
at home and want to do home improvement Hl FULL DATA

According to Google Trends March 15-April 5 i 3 H ERE!

projects. Thank you for this resource!”
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